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WhatsApp Business API

UNLOCKING BUSINESS POTENTIAL
WITH WHATSAPP BUSINESS API

A PROFESSIONAL OVERVIEW FOR
STRATEGIC INTEGRATION

G Tech Web Marketing
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INTRODUCTION TO WHATSAPP
BUSINESS API

WhatsApp connects over 2 billion users worldwide,
making it one of the most Iintimate and trusted
communication channels on the planet. For
businesses, the WhatsApp Business API unlocks real-
time, personalized engagement at scale—delivering
messages that people actually read and respond to.
This presentation explores how strategic integration
of the API can transform customer relationships and
drive measurable business outcomes.




s * o 8 ® 8 0 *
*c * 2 000099 0O O e 0 » .




o

=

END-TO-END ENCRYPTION

All messages are protected with end-to-
end encryption, ensuring complete
privacy and security for business-
customer conversations.

MESSAGE TEMPLATES

Send proactive notifications using pre-
approved message templates for alerts,
confirmations, and updates.

KEY
FEATURES

INTERACTIVE & INTEGRATED

Enhance engagement with quick replies,
buttons, and seamless integration with
CRM systems and chatbots.
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REAL-WORLD

USE CASES

Customer support and ticketing

Order updates and delivery notifications
Appointment reminders and confirmations
A Marketing campaigns and promotions
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CRM

ERP

Chatbot

Customer Service Platform
Analytics Dashboard
Notification Gateway

WhatsApp Business AP
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Source: Al-generated data. Replace or verify before use:

Connects with CRM, ERP, and customer The WhatsApp Business AP| integrates
service platforms. Supports automation into existing tech stacks, enabling real-
via chatbots and workflow triggers for time communication across sales,
seamless business operations. support, and operations teams.
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CHALLENGES &
CONSIDERATIONS

Compliance & Privacy

» Adhere to WhatsApp Business Policy and commerce guidelines

» Ensure full compliance with GDPR and regional data privacy laws

« Maintain message template approval process for outbound
communication

 Protect customer data through end-to-end encryption protocols

A balanced perspective on adopting WhatsApp Business APl —
weighing strategic advantages against implementation realities for
informed decision-making.

Technical & Operational

« Dedicated technical resources required for APl integration and
maintenance

« Need for ongoing server infrastructure and webhook management

« Managing customer opt-in consent and subscription preferences

« Balancing message frequency to avoid customer fatigue and opt-
outs



o

=

Start with clear use cases
and map the customer

journey. Define key
touchpoints where
WhatsApp messaging

adds value, then build
workflows that feel
natural and helpful.

Use approved message
templates  strategically.
Reserve proactive
notifications for high-
Impact moments and
personalize content to
maintain relevance and
engagement.

IMPLEMENTATION GUIDE

Monitor delivery, open,
and response metrics to
optimize messaging.
Provide seamless handoff
to human agents when
conversations require
empathy or complex
problem-solving.
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+91-9810699052
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